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10.53%

823,217 vs
920,140

5.51%
43.29% vs

41.03%

5.61%
356,386 vs 377,561

17.51%
28.41% vs

24.18%

2.91%
4.41 vs 4.54

20.53%
00:05:05 vs

00:06:23

0.00%
0.00% vs

0.00%

0.00%
0 vs 0

0.00%
$0.00 vs $0.00

1. Returning
Visitor

    466,831 (56.71%) 0.00% 0 (0.00%) 28.70% 4.25 00:05:17 0.00% 0 (0.00%) $0.00 (0.00%)

    542,579 (58.97%) 0.00% 0 (0.00%) 24.15% 4.27 00:07:12 0.00% 0 (0.00%) $0.00 (0.00%)

    13.96% 0.00% 0.00% 18.86% 0.56% 26.80% 0.00% 0.00% 0.00%

2. New
Visitor

    356,386 (43.29%) 100.00% 356,386 (100.00%) 28.03% 4.62 00:04:49 0.00% 0 (0.00%) $0.00 (0.00%)

    377,561 (41.03%) 100.00% 377,561 (100.00%) 24.22% 4.93 00:05:13 0.00% 0 (0.00%) $0.00 (0.00%)

    5.61% 0.00% 5.61% 15.73% 6.27% 7.57% 0.00% 0.00% 0.00%
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